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Baabak Ashuri is a Doctoral Student and Tennenbaum Fellow in the School of    Industrial and Systems Engineering at the Georgia Institute of Technology. Most recently, he was a Summer Research Intern in the IBM T.J. Watson Research Center in Yorktown Heights, New York. He was also a supply chain analyst intern at Chainalytics LLC in Atlanta, Georgia. He has conducted a number of researches in decision analysis, work and business process modeling, risk management, modeling and simulation of dynamic systems, and statistical analysis.  His current research interest is to apply economic decision analysis in systems engineering problems where he adopts integrated real options – game theory approach to evaluate investment decisions in competitive, dynamic retail markets. He holds a B.S. in Civil Engineering from the Sharif University of Technology in Tehran, Iran, a M.S. in Building Construction and Facility Management from Georgia Tech, and a M.S. in Operations Research from Georgia Tech.  
Abstract:


The proliferation of retail outlets with nearly identical product offerings and similar costs due to market efficiency means that even slight differences in market location, a long-term fixed investment, can have a significant impact on market share and profitability. In this presentation, we look at retail market analysis from a theoretical investment perspective to overcome some of the limitations of marketing research. The objective of this paper is to present an integrated investment model that can be used to explain retailers’ behaviors in competitive, dynamic markets. This option-based model is used to show how small discount retailers invest early in developing markets. This research will contribute to investment analysis body of knowledge by applying real options approach into a new domain: retailing. In addition, it will contribute to investment practice in retail markets and have some interesting managerial implications by providing additional supporting evidence to decision makers regarding the consequences of their decisions.








[image: image3.jpg][image: image4.png]


